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PURE, INTENSE EMOTIONS.
IT'S ABOUT DESIGHN.
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| DON'T APPROACH FASHION.
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AN d8lE
FASHION APPROACHES ME.
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: THEY ARE MUCH
i MORE INTRESTING.
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GO FASHION.
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=51 THIMNGS IN LIFE ARE FHEE.
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THE SECOND BEST
ARE VERY EXPENSIVE.
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