i




S\ [SHUBH iy

Coidd chamn




S\ SHUBH ux

Diva Sigle

. D.NO. 1002

ey
& R

i i
o
o
: \
AN /
N,
=%




Freistic

ONLY THE WAY PEOFLT. PRESS BUT ALSD TRENTIS BN HOME WARE DESIGK, MAKFIF FASINCN ANTHPEOPLE 'S CVERALL ATTITUDES FX TR &5
FLIMVER POWER DID NOT O LT MEAN FLARES AND TUNICS T SUMMED LF THE WEHHOLE ATTITUDE OF A CENERNTRXN. ANDTHIS IS EVEN WORE
FROGIDENT TODAY.
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INTHE lsnl-ll,m THE STYLE TRESIS OF THE FASHION (RDUSTRY DOMINATE THE Mmr:

v q FATTTTULIE 056 & GENERATHOL AND TINEES K w u kn Fag :m\p\rv‘ HOAT
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